
EUROPEAN
CARTON MAKERS
ASSOCIATION

ECMA CARTON NEWS
Annual Review 2015



2

ECMA Annual Review 2015

Table of Contents  Page 

ECMA Activities 2015. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 2

Dear Reader . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 3

Update ECMA Committees . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 4

Update ECMA Forums . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 8

Compliance to the ECMA GMP Guide . . . . . . . . . . . . . . . . . . . . . . 11

ECMA Congress 2015 . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 13

Photo Impression ECMA Congress 2015 . . . . . . . . . . . . . . . . . . . 16

Table of Contents  Page 

European Carton Prospects - 2014 Edition . . . . . . . . . . . . . . . . 20

Winners Pro Carton / ECMA Carton Award 2015 . . . . . . . . . . . 22

Pro Carton Annual Report 2015 . . . . . . . . . . . . . . . . . . . . . . . . . . . . 26

ECMA Sales Toolkit . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 27

News From The Industry . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 28

ECMA Member List 2016 . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 32

Colophon . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 35

ECMA Activities 2015 - overview per quarter

In 2015 ECMA again organised many internal member meetings. 
The different committees and forums play an important role within the structure of ECMA. 
These are the meetings and activities completed in 2015:

First Quarter 
- The Marketing and Communications Committee meets on 

30 January in Brussels.
- For the next generation of industry leaders ECMA 

organises the Young Leaders Forum. The Young Leaders 
Forum meets on 25 February in Amsterdam. An update 
on the developments in printing inks for packaging was 
presented by the Huber Group. The objective was to get 
a better understanding of (low migration) inks and how 
to use them adequately.  

- The Executive Committee meets on 17 March 2015 in 
Amsterdam. 

- The Marketing and Communications Committee meets 
on 27 March in Amsterdam.

Second Quarter 
- The Technical Committee meets on 2 April in Amsterdam. 
- The Pharma Forum meets on 16 April in Amsterdam.
- The SME Forum meets on 7 and 8 May in Oss (the 

Netherlands) for its annual meeting, which was kindly 
hosted by Acket. 

- The Association Development Committee meets on 27 May 
in Amsterdam.

- The Executive Committee meets on 3 June in Brussels.
- The Marketing and Communications Committee meets 

on 24 June in Brussels.

Third Quarter 
- The Technical Committee meets on 27 August in Brussels.
- The European folding carton industry meets in Bucharest 

for the ECMA Annual Congress from 9 until 12 September. 
- The Executive Committee meets on 9 September 2015 in 

Bucharest.
- The Tobacco Forum meets on 9 September 2015 in 

Bucharest.

Fourth Quarter 
- The Executive Committee Management Team meets for 

a special brainstorm session on 3 November in Brussels.
- The Marketing and Communications Committee meets on 

9 November in Amsterdam.
- The General Assembly on 26 November 2015 unfortunately 

had to be postponed because of the highest level of terror 
threat in Brussels. 

- The Technical Committee meets on 17 December 
in Amsterdam.
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Dear Reader, 

This 2015 edition of the ECMA Annual Review allows you to witness what ECMA stands for as industry platform and 
provides you with an overview of the various activities, updates on forum & committee work as well as impressions from 
the various events.

Please join me in appreciating the enthusiasm and engagement of our ECMA team, carried by the many 
volunteers in the Committees and Forums together with our offi ce in The Hague. I warmly thank all who have 
contributed to the success of our organisation in 2015!                    Andreas Blaschke - ECMA President

In its fourth year we can conclude that ECMA has established 
a new and solid base for the folding carton industry’s 
activities. Although we can witness forms of consolidation 
in the market we were still growing in 2015 and welcomed 
various new members - both converters and suppliers - to 
ECMA. I am very happy that together we have established this 
positive situation since the start of the ‘New ECMA’ in 2012. 

Our associations’ agenda is based on the demand from the 
member companies. Focussing on these industry topics of 
relevance we can prove our value. We are doing our outmost 
on various technical and political issues by means of providing 
and sharing information. It is important that within ECMA we 
can both help and mobilize/engage the industry experts. 

ECMA has been active on many levels, but I would like to 
memorize the efforts and actions taken to secure food safe 
production of cartons, which is of eminent importance to 
our business. I cannot emphasise enough the importance 
of what we have achieved with the ECMA GMP, the GMP 
Checklist and our ‘Food Safety Seal’. We are happy with the 
large number of companies already complying, but we need 
to enlarge participation throughout Europe furthermore. We 
have the GMP documents available now on the ECMA website 
in 6 languages!

Also for the actions of the ECMA Tobacco Forum 2015 
was a crucial year, because the EU legislation has to be 
implemented in national law before May 2016. For the EU 
bodies in Brussels the expertise of the ECMA Tobacco 
Forum representing the tobacco packaging industry is well 
recognised. There remain however various topics where 

specifi c supply of knowledge and practical aspects from the 
packaging production side remain very much needed. 
As you might know, ECMA stand for ‘hard work and good fun’. 
To illustrate this we can look back on our ECMA Annual 
Congress in Bucharest where also our 55th anniversary was 
celebrated. Our programme was of good level and had a 
good mix of ‘knowledge and entertainment’. There are many 
visuals of this event in Bucharest to be found in this Annual 
Report. The very active and warm support of the newly 
established Romanian Carton Association (APRA) was truly 
outstanding and indeed really appreciated!

The preparations for the ECMA Congress 2016 are at full 
speed. We have set our course on Antibes / Juan-les-Pins in 
southern France and I am convinced that this event will again 
be memorable and inspiring! We are doing our utmost to 
build a high class programme and a very pleasant networking 
atmosphere. We are confi dent that it will be an event that 
cannot be missed. Please already mark the dates of 14 – 17 
September in your agenda. 

For all actions ECMA’s goal is to add real ‘content’ to the 
membership and this is only possible if the social network is 
in place and that people are willing to volunteer and spend 
time and effort to drive the agenda of relevant actions and 
sharing of expertise. I am really proud that we were able to 
establish in many areas sound and well attended committees, 
industry Forums and events; we are really working together 
and achieving progress as an industry team. This is really 
what an Association should stand for and I certainly hope that 
this volume of the ECMA Annual Review 2015 will show you 
the proof of that.
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UPDATE ECMA COMMITTEES

Technical Committee

The ECMA Technical Committee met in 2015 at 3 
occasions and no doubt the agendas were again well 
fi lled with critical topics in the area of food safety with 
new research fi ndings and technical developments.

Aside the recurrent topics such as the legal initiatives in 
Germany regarding inks and mineral oils and the need for 
appropriate information sharing in the FCM supply chains, 
the committee covered particularly well the new dynamism 
appearing in different platforms working towards more 
harmonisation at the European level. 

Instead of a further developing patchwork of national 
measures in e.g. Germany, France or Denmark the consensus 
is growing that a European approach is necessary. Without 
such a harmonised frame for the not yet regulated food 
contact materials - in one way or another - companies 
are confronted with a high level of operational and legal 
uncertainty. ECMA is involved and following all platforms 
currently working on guidance or legislation regarding paper 
and board materials and articles, within the industry in the 
CEPI/CITPA Food Contact Coordination Group, at the Council 
of Europe and in the DG SANTE Food Contact Materials 
stakeholders working group.
Positions brought into those different platforms were 
discussed and agreed in the Committee. 

As in previous years, the Technical Committee held its 
summer session at an expert centre. Well-fi tting in the 
ongoing investigation into the food safety of digital printing, 
this year the Advanced Print Technology Centre of Fuji in 
Zaventem (Brussels) was visited.

The Technical Committee meetings continued to be also the 
privileged occasion to refl ect in detail on the content of the 
food safety conferences and seminars in which ECMA was 
participating, the Fresenius conference ‘Residues of food 
contact materials in food’ (Cologne, 5-6 March), the EU EDC 
conference (Brussels, 1 June) , the Food Contact Materials 
conference organised by the EU Presidency of the Council 
(Luxembourg, 30 September), the Food Packaging Forum 
workshop (Zurich, 9 October) and the Club MCAS seminar 
(Paris, 10 December). 

Especially new in those platforms have been this year the 
research fi ndings from Prof. Simat (TU Dresden University) on 
compliant folding boxes for breakfast cereals covering also 
the contamination risk during storage, the release of the ILSI 
Guidance on the not intentionally added substances and the 
project at the Swiss Packaging Institute regarding appropriate 
barrier solutions.

In the course of 2015, 16 food safety update mails were 
circulated in the ECMA food contact e-mail network in which 
the national associations and company experts are involved. 
A new version of the ECMA customer checklist was circulated 
in May and a template for food safety declarations by carton 
makers in October. The Technical Committee adopted in 
December also a new version of the list with laboratories 
specialized in migration testing which can be found on the 
Members Only part of the ECMA website.

October has been a diffi cult month for the sector with again 
an alert in the media regarding mineral oil migration, 
this time from the consumer interest group FoodWatch. 
Although the serious efforts in the sector and at company 
level to promote and implement food safe procedures via 
the ECMA GMP (see page 11) and via additional specifi c 
recommendations, it appears the mineral oil contamination 
problem is still not solved. Critical in this respect is the 
already mentioned lack of a harmonised guidance - no legal 
limits are in place for MOSH and MOAH - and the shared 
responsibility of carton makers and the ordering customers. 
Mid November ECMA released a position note on the 
Food Watch fi ndings once again explaining the different 
contamination sources. 
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For the environmental/sustainability topics - in which 
Pro Carton is deeply involved - the Technical Committee 
has been mainly monitoring the paper and board packaging 
recyclability debate, the ECMA contribution into the 
Pro Carton environmental data project and the circular 
economy developments. 

The Technical Committee is chaired by Arend-Jan Luten 
(Graphic Packaging) and supported by Jan Cardon (ECMA).
Regular Committee Members: Pieter Geers (Graphic 
Packaging), Achim Lerschen (Multi Packaging Solutions), 
Robert Mayr (A&R Carton), Dieter Moessner (Edelmann), 
Elaine Murray (Multi Packaging Solutions), Christian Schiffers 
(FFI), Heinz Traussnig (Mayr Melnhof Packaging), Hans van 
Schaik (ECMA), Vincent Wagner (WestRock), Wilfried Wijnants 
(Van Genechten Packaging).

Marketing and Communications Committee

The mission of the Marketing and Communications 
Committee is to strengthen ECMA’s image towards 
both members and potential members.

The ECMA Annual Congress is the main event for the 
European folding carton industry, and is organised under the 
auspices of the Marketing and Communications Committee. 
This year’s congress was organised in Bucharest, Romania, 
a relatively unknown travel destination for many of our 
congress participants, but it proved to be really worthwhile. 
The congress theme ‘One Europe; Embrace Multiple Realities’ 
offered many links to the actuality, and a mix of cultural, 
political, economic and business related topics was shared 
with the congress audience. The ECMA Annual Congress 
is the ultimate networking event for the European folding 
carton industry and offers a good combination of networking, 
inspiration and social elements. 

Membership Campaign 2015
The 2015 membership campaign has been successful with 
a total of 4 new members. The number of ECMA members 

is gradually increasing and the positioning of the new ECMA 
has worked out well. For 2016 the goal will be to convince 
especially more (medium sized) converters to join ECMA. The 
full member list can be found on page 32 of this publication.

ECMA Sales Toolkit
The (online) ECMA Sales Toolkit is gradually expanding and 
becomes a necessity for those who want to be updated on 
certain issues and ECMA’s offi cial position. The Marketing 
and Communications Committee is continuously working on 
adding new features and content to the ECMA Sales Toolkit. 

And don’t forget the MCC motto: ‘More Converted Cartons’! 

The Marketing and Communications Committee is chaired 
by Jean-François Roche (GPI) and supported by Rogier 
Krabbendam (ECMA).

Association Development Committee

The Association Development Committee (ADC) is the 
platform for the professionals (national directors) involved in 
the national associations. Purpose of the ADC is to provide a 
collaborative platform between ECMA and the national carton 
associations, but also bilaterally or multilaterally between 
individual national associations and with Pro Carton. 

All aspects covered in the meetings of the ADC are targeted 
to add value both to ECMA and the national associations 
structuring the overall aim how and where to strengthen and 
help each other. The liaison from the ADC’s to the Executive 
Committee is Christian Schiffers (FFI). Martin Widermann 
from the Austrian carton association PROPAK (former PPV) 
was elected to chair the ADC meetings, supported by ECMA 
Managing Director Hans van Schaik.

There are various national associations throughout Europe 
and within ECMA they meet each other and discuss topics 
of multinational and national interests. Presentations are 
given about various initiatives and developments within 
the associations and best practices are shared. The goal of 
the ADC is simple and clear: bring together the forces and 
knowledge of the national experts and of ECMA, strengthen 
each other and provide that the job to be done is divided 
among the partners in a clever way. 

In this way of close cooperation the common tasks are 
performed both on a European and national level. The national 
associations can benefi t from knowledge generated on a 
European scale and make the translation and implementation 
towards their local member community. 

(continued) UPDATE ECMA COMMITTEES
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As such the ADC performs a ‘multiplier’ role: by sharing 
know-how, expertise and (human) resources across borders, 
double work can be avoided and scarce combined resources 
(time and budgets) can be used more effectively for the 
common benefi t of the entire European folding carton 
industry. 

During the ADC meetings the members present issues and 
developments they are facing during the ‘Tour de Table’. 
Martin Widermann gave a special presentation about 
developments in Austria leading from PPV to PROPAK. 

The topics covered are:
•  ECMA GMP Food Safety and related topics.
•  Implementation of the EU Tobacco Products Directive (TPD2).
•  Sustainability.
•  The Strategic Project ‘Ordering and delivery of sheets 

instead of weight’ and how to expand (FFI).
•  The ECMA Young Leaders Forum, for upcoming industry 

executives (‘under 40’).
•  The new ECMA Carton Prospects Report (much appreciated 

input and feedback).
•  Input and feedback on the industry system of ‘General 

Terms and Conditions’.

The ECMA Association Development Committee (ADC) 
consist of an enthusiastic group of peers and it is good to 
see that the meetings are well attended with also new blood 
coming in from various countries. The plans are there for 
more participation from European countries. ECMA will 
have specifi c focus to strengthen the position of the industry 
further in Central and Eastern Europe, for which options 
are being investigated. In this light we are happy to inform 
you that the Polish National Association ECMA Polska has 
decided to join ECMA in 2016.

(continued) UPDATE COMMITTEES
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Tobacco Forum

The Tobacco Forum functions within ECMA as a pan-
European collaborative platform for specialists in the tobacco 
packaging industry. The Forum addressed during its existence 
over 15 years a number of issues of common concern to this 
specifi c market segment. When the European Commission 
set to revise the Tobacco Products Directive (TPD2) and to 
introduce so called “standardized packaging” and possibly 
after a fi ve year period the introduction of “plain packaging” 
the agenda of the Tobacco Forum was obviously very 
much set on this initiative. The Tobacco Forum has put the 
industry’s expertise concerning packaging on the table. For 
the EU bodies in Brussels the expertise of the ECMA Tobacco 
Forum representing the tobacco packaging industry is well 
recognised. There remain however various topics where 
specifi c supply of knowledge and practical aspects from the 
packaging production side remain very much needed.

Actions taken
The Tobacco Forum has vigorously continued in the year 
2015 the important contribution to the public debate between 
policy makers and stakeholders in fi nding the right balance 
between public health, anti-counterfeiting and the carton 
sector’s own economic interest. Again numerous contacts 

have been established with decision makers, politicians and 
other stakeholders, all based on the packaging expertise 
and contacts within the Tobacco Forum. The Tobacco Forum 
is professionally assisted in its actions by a public affairs 
consultant.

Status of TPD2
The EU Commission published in December 2012 its 
proposals concerning standardized packaging. The proposals 
passed European Parliament and the revised TPD2 went 
into effect per 20 May 2014. The different member states 
have from this date a two-year period until 20 May 2016 to 
implement the revised Directive into national legislation, 
so much focus was put on actions to important EU Member 
States. During this same year in some countries fi rst steps 
of developments were visible towards the introduction of 
“plain packaging” and thus going further than standardised 
packaging. 

Industry points brought into the debate were that it should 
be avoided from a practical and logistical standpoint that 
the various member states take different ways and speed to 
implement the directive or introduce tighter restrictions on 
packaging. An important issue still to tackle in Brussels is 
what the security features on cigarette packaging will look 

UPDATE ECMA FORUMS
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Pharma Forum

The Pharma Forum is a group of specialised and dedicated 
pharmaceutical packaging converters. The forum normally 
meets twice a year and organised its meetings in 2015 on 
16 April and 22 October in Amsterdam. 

Topics which were discussed during the two meetings were 
general market developments, late payments and payments 
terms, and tenders and parameterized e-auctions. At the 
start of this century, ECMA published a document called 
‘Special Terms and Conditions for Customer-specifi ed 
transactional E-Trading Platforms’, but this guideline was 
never really adopted by the market. Therefore a (more 
practical) follow-up was discussed by the members of 
the Pharma Forum, because of the importance of well-
functioning and fair tenders and parameterized e-auctions.

The Pharma Forum also investigated several opportunities for 
potential external cooperation with EFPIA, the organisation 
representing the pharmaceutical industry in Europe, the 
international working group for Pharmaceutical Packaging 
Innovation supported by the Dutch Packaging Centre (NVC), 
and the Healthcare Compliance Packaging Council Europe 

(HCPC Europe). Supply chain cooperation and the exchange 
of information and best practices is key to the folding carton 
industry.   

The Pharma Forum is chaired by Roel van Eerd (Van Eerd 
B.V.) and supported by Rogier Krabbendam (ECMA). 

Young Leaders Forum

The Young Leaders Forum (YLF) drives ECMA’s activities 
aimed at the next generation of folding carton industry 
leaders. ECMA wants to involve the next generation with its 
activities and objectives, and prepare them to take over from 
the current leadership. The forum was established in 2014 
and after an energetic start up, the forum now needs  to

develop a more stable basis and structure and develop an 
agenda for the next few years.  The Young Leaders Forum 
had their meeting on 25 February in Amsterdam with a focus 
on developments on food safety and printing inks. Also some 
new activities for the future were discussed. The YLF is 
supported by Rogier Krabbendam (ECMA)

like and what requirements they will have to meet. For the 
packaging industry at this moment it is crucial that enough 
time is allowed to adjust to new ways of production. 

The support from the various national associations and 
from the various nationally based companies was very much 
relevant and needed. Annex to the efforts in Brussels a lot of 
work has to be done on a country and regional level, which 
involves also good contacts with local members of parliament 
and authorities.

Powerful messages needed
Although the cut-off date for the start of the TPD seems clear 
it still was not clear enough how the packs had to look exactly 
and e.g. what security features it had to contain. Time was 
already pressing in 2015 and the uncertainty unfortunately 
continued over the year. When it all will start in 2016 it can 

be very much feared that the key messages from the folding 
carton industry are still valid: the Standardized Packaging 
policy will have unintended consequences which will 
undermine efforts to protect public health. The result will be 
more availability of a lower cost, unregulated product which is 
contrary to intended policy objective from consumer health to 
combating the cross border illicit tobacco trade. 

Prolongation of the strong efforts of the Tobacco Forum are 
needed also within the year 2016 to convince policy makers, 
governmental bodies and other stakeholders of the eminent 
importance of good and complex tobacco packaging. The 
(specialist) members of the Tobacco Forum have meetings 
and discussions on a regular basis. The Tobacco Forum is 
chaired by Jerzy Czubak (Amcor Tobacco Packaging) and 
supported by Hans van Schaik and Barbara Ginter (ECMA).

(continued) UPDATE ECMA FORUMS
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(continued) UPDATE ECMA FORUMS

Suppliers Forum

The Supplier Forum is the platform for suppliers to get 
involved within ECMA. The members are invited for the 
meetings of the Marketing and Communications Committee 
in rotation. The forum is also involved in the preparations 
for the congress; especially the development of sponsorship 
packages and the programme of the Business Solutions 
Market. The Supplier Forum occasionally meets during 
telephone conferences to discuss certain topics. Supplier 
Members interested to get involved should contact the ECMA 
Secretariat. 

The Supplier Forum is chaired by Jan de Roeck (Esko) and 
supported by Rogier Krabbendam (ECMA). 

SME Forum

The SME Forum is a group for the small and medium sized 
converter members within ECMA and organised their annual 
meeting on 7 and 8 May 2015 which was hosted by Acket in 
Oss (the Netherlands). The members welcomed a new SME 
Forum member; the Belgian converter Impritex, which was 
represented by Antoine Grandjean.

A company tour was organised in combination with a 
presentation by the 4th and 5th generation Vic and Tom Acket. 
The atmosphere was really good and the exchange 
of information at a very high level. The new set up for a joint 
benchmark was received very well. The benchmark was 
perfected based on the feedback during the meeting. 

Small and medium sized converters interested in joining the 
SME Forum should contact the ECMA Secretariat for more 
information. 

The SME Forum is chaired by Robert Davison (Alexir 
Packaging Ltd.) and supported by Rogier Krabbendam 
(ECMA).
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Compliance to the ECMA GMP Guide – Is your company on the list? 

Consumer health and 
safety is a top priority 
for the folding carton 
industry. Safe packaging 
is an essential vehicle to 
meet the requirements 
and expectations set 
by legislators, brand 
owners, retailers and 
fi nal consumers. As the representative body for the 
European folding carton industry, the European Carton 
Makers Association has developed the ‘ECMA Good 
Manufacturing Practice Guide’ or ‘GMP’.

The guidance document is a management tool for the 
minimization of migration, organoleptic changes and 
contamination related to cartonboard packaging. The 
objective of the initiative is to give carton makers a solid 
basis for preventing safety alerts, an approach clearly beyond 
repairing emerging issues. The publication gives also direct 
guidance on compliance with the Food Contact Materials 
Framework Regulation (EC) 1935/2004 and the Good 
Manufacturing Practice Regulation (EC) 2023/2006, the two 
basic legal obligations carton makers have to fulfi l.

This sector specifi c GMP is meant to be implemented at 
plants having already introduced a serious quality and 
hygiene management system. The Guide is relevant to all 
companies that manufacture and use cartons intended to 
come into contact with food. The development of positive 
lists of ‘packaging systems’ is the core safety approach 
carton makers are recommended to implement. Once a 
packaging system, a combination of a board, ink and glue 
type has been thoroughly tested as compliant for a certain 
type of application, this combination can be used for many 
customers. The entire GMP text can be downloaded at the 
ECMA website in 6 different languages: English, German, 
Italian, Spanish, French and Swedish. The GMP was fi rst 

launched in September 2011. A second version V1.1 – taking 
in account all comments from FoodDrinkEurope members – 
was released in December 2013.

ECMA Food Safety GMP Checklist
To facilitate the implementation, food packaging experts have 
developed a checklist with open questions on food safety 
aspects requiring specifi c attention. The checklist is strictly 
reserved to the members of ECMA and can be found on the 
Members Only part of the ECMA website.

Self-declaration
Companies can issue a self-declaration on their compliance 
with the ECMA GMP for plants having obtained a third party 
certifi cation for quality management (such as ISO 9001) and
for hygiene management (BRC/IoP or equivalent). ECMA’s 
Technical Committee accepted ISO 22000 as a certifi cation 
scheme for both aspects. The self-declaration form can be
downloaded from www.ecma.org (go to Industry Topics > 
Food Safety / GMP). 

Self-declared compliant ECMA members
The self-declared compliant companies are listed on the 
ECMA website and are allowed to use the ECMA Compliance 
Seal. Every quarter the ECMA Secretariat checks if the 
underlying documents (ISO/BRC) are still valid and if not 
takes care of renewed certifi cates. Every year the self-
declared compliant companies mentioned on the ECMA 
website receive a certifi cate which states that ECMA has 
received a self-declaration on the compliance with the ECMA 
GMP version 1.1. ECMA Direct Members can participate 
in the GMP programme as part of their membership, 
Indirect Members (converters who are solely a member of a 
National Association) pay a contribution of € 200 per year to 
participate.

Is your company on the list? Please check www.ecma.org > 
Industry Topics > Food Safety / GMP or the list below:

Self-declared GMP compliant ECMA members per 1/03/2016:

Organisation City Country

A&R Carton CdF SA Cholet Cedex FR

A&R Carton GmbH Königsbrunn DE

A&R Carton GmbH Kriftel DE

A&R Carton Lund AB Lund SE

Acket drukkerij kartonnage bv Oss NL

Alexir Packaging Ltd. Edenbridge, Kent UK

CP Schmidt Verpackungs-Werk GmbH & Co. KG Kaiserslautern DE

Du Caju Printing nv-sa Erpe-Mere BE

Duran Dogan Printing and Packaging Inc. Istanbul TR

Eindhoven Packaging B.V. Eindhoven NL

Firstan Ltd Godmanchester, Cambridge UK

Fr. Schiettinger KG Göppingen DE
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(continued) Self-declared GMP compliant ECMA members per 1/03/2016:
Graphic Packaging International Gateshead Gateshead, Tyne and Wear UK

Graphic Packaging International Box Holdings Ltd. Bardon Bardon, Leicestershire UK

Graphic Packaging International Europe Cartons B.V. Hoogerheide NL

Graphic Packaging International Europe UK Limited Leeds, West Yorkshire UK

Graphic Packaging International Spain S.A. Òdena (Igualada) ES

Mayr-Melnhof Packaging Austria GmbH Vienna AT

Mayr-Melnhof Packaging Ibérica SL Alzira (Valencia) ES

Mayr-Melnhof Packaging Romania SRL Blejoi, jud.Prahova RO

Mayr-Melnhof Packaging UK Ltd, Deeside Deeside, Clwyd UK

Medica Packaging Ltd (Benson Group) Crewe, Cheshire UK

Microbox-Packaging Bondues FR

MM Graphia Bielefeld GmbH Bielefeld DE

MM Packaging Behrens GmbH Alfeld DE

MM Packaging Caesar GmbH Traben-Trarbach DE

MM Packaging France S.A.S. Monéteau FR

MM Polygrafoformlenie Packaging LLC St. Petersburg RU

MMP Neupack Polska Sp.Z.o.o.  Józefów PL

Multi Packaging Solutions - Bialystok Sp. z o.o. Zascianki PL

Multi Packaging Solutions - Bradford Bradford - West Yorkshire UK

Multi Packaging Solutions - Düren Düren DE

Multi Packaging Solutions - East Kilbride East Kilbride, Glasgow UK

Multi Packaging Solutions - Hamilton Glasgow UK

Multi Packaging Solutions - Hillington Glasgow UK

Multi Packaging Solutions - Melle Melle DE

Multi Packaging Solutions - Newcastle Newcastle upon Tyne UK

Multi Packaging Solutions - Portsmouth Portsmouth - Hampshire UK

Multi Packaging Solutions - Stuttgart Stuttgart DE

Neupack Gesellschaft m.b.H. Reichenau AT

Offsetdruckerei Schwarzach Schwarzach AT

Seda Germany GmbH Neuhaus DE

Seda Ibérica, Embalagens S.A. Paço d’Arcos PT

Seda International Packaging Group S.P.A. Arzano - Naples IT

Seda UK Limited Blackwood, Gwent UK

St-Luc labels&packaging NV Nazareth BE

Superpak Ambalaj Sanayi ve Ticaret Anonim Sirketi Torbali (Izmir) TR

Superpak Ambalaj Sanayi ve Ticaret Anonim Sirketi; Karaman Karaman TR

Van Genechten Biermans N.V. Turnhout BE

VG Contours ZAO Moscow RU

VG Extrusion GmbH & Co. KG Kempten (Allgäu) DE

VG Kvadra Pak JSC Riga LV

VG Meyzieu s.a. Meyzieu Cedex FR

VG Nicolaus GmbH & Co KG Kempten DE

VG Nicolaus GmbH & Co KG Pulheim-Brauweiler DE

VG Ost-Print OOO Moscow RU

VG Polska Sp.z o.o Chelmek PL

If your company is not yet on this list of self-declared compliant companies or if you wish to add extra plants please complete the self-
declaration form on the ECMA website and send it to ECMA’s Operations Manager Barbara Ginter (bginter@ecma.org) together with 
the necessary copies of ISO and/or BRC certifi cates. Any questions regarding the ECMA Good Manufacturing Practice Guide can be 
addressed to ECMA’s Technical Advisor Jan Cardon (jan.cardon@ecmabel.be).
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ECMA Congress 2015

From 9 until 12 September 2015 
the ECMA Congress participants 
actively explored and embraced 
together the many multiple 
realities in one Europe. The 
congress theme was: ‘One Europe: 
Embrace Multiple Realities’. The ECMA Annual 
Congress was organised for the fi rst time in Bucharest, 
Romania. ECMA was actively supported by APRA, the 
Romanian converter association and one of the latest 
national associations to have joined ECMA.

ECMA Congress Working Programme
The folding carton industry supply chain members met in 
Bucharest for the ECMA Congress and to proudly celebrate 
the 55th anniversary of ECMA. This year’s theme ‘One Europe: 
Embrace Multiple Realities’ underlined our organisation’s 
position in Europe and proved to be spot on seen the current 
challenging issues Europe has to deal with.
The congress participants focussed on the many differences 
across Europe in cultural background, historical development, 
economical levels, ethics and religion, all having (major) 
implications on our business. But in spite of all the 
differences there are of course also many common grounds 
and binding factors like the European internal market with 
free movement of goods, services, capital and persons, joint 
EU Regulations and Guidelines, a single currency for 19 of the 
EU members states, etc. 

Crossing Many Different Borders
ECMA represents all of Europe and is very well on course 
regarding the Roadmap that was established fi ve years ago. 
Our organisation has grown in memberships (both converter 
and supplier) ever since the start of the new ECMA in July 
2012 and is tackling all relevant industry issues with a 
European dimension. When travelling through Europe we 
cross many frontiers, we deal with people with different 
languages, history and cultural background, religions and 
economical variations. But it is also one united Europe we live in. 

At the Crossroads of Civilizations 
In 2015 we have organized our Annual Congress for the fi rst 
time in Romania, and we have been very lucky with the warm 
and effi cient support received from the local organisation 
APRA. Few other countries could serve as a better location for 
the 2015 congress theme than Romania with its eventful and 
changing history in the southeast corner of Europe. 
Conquered and infl uenced by the Romans, Goths, Huns, 
Saxons, Ottomans and Russians, the independent state was 
squeezed between the great powers of the Ottoman, Austro-
Hungarian, and Russian empires, and looked to the West, 
particularly France, for its cultural, educational, military 
and administrative models. In Bucharest we have assessed 
the differences in ‘East and West’, the challenging ‘Human 
Realities’, European and national ‘Regulations’, ‘Technology & 
People’ and ‘Economical Aspects’. 

Multiple Realities 
We also zoomed in on the Euro Crisis, the looming Grexit and 
Brexit, the enormous infl ux of refugees and migrants and 
equitable distribution over the 28 EU Member States which 
are all very diffi cult, and there are no simple ‘plug and play’ 
solutions to be expected. However the multiple realities and 
the great diversity are also the essence and the strengths of 
Europe: how can we, how can our industry make the most out 
of the European challenges and opportunities? 

Exploring the Horizon 
The ECMA Congress programme zoomed in on the 
environmental sustainability of our products and processes, 
taking care of our social responsibility towards people 
and society and encouraging innovation in products and 
productivity. We have explored the horizon with insights on 
ethics and religion, cultural diversity, digital Darwinism, 
economics, genetics and much more; the working 
programme was varied, relevant and intense. The different 
elements of the congress theme were covered by excellent 
speakers who offered new insights and inspiration to the 
congress participants. 

Diversity is a reality
According to Aaqil Ahmed, head 
of Religion and Ethics at the BBC, 
religion has never been more 
important, yet we seem to live 
in a continent of the religiously 
illiterate. To understand each 
other better we need to realize 
that Religion is not a strange, 
exotic or a relic but a key to 
understanding the changing world we live in now. The media 
has a role to play and Aaqil Ahmed pointed out how business 
can use religious literacy as a connection to a growing diverse 
range of consumers. His key message was: ‘Diversity is a 
reality; religion is the key to understand and unlock it’.

The World Café 
During an interactive session 
Carmel Connell, an executive 
coach specialized in diversity 
and intercultural management, 
showed the audience how we can 
adapt our behavior and thinking 
patterns to work more effectively 
in intercultural contexts. She 
helped us to get the most out of 
our cultural diversity by inviting us to take part in a World 
Café, a creative technique for generating a maximum of new 
ideas collectively on questions that matter to us all in the 
folding carton industry. 
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(continued) ECMA CONGRESS 2015

The Risk of Being Average 
Markus Hengstschläger, Director 
of the Institute of Medical 
Genetics at the University 
of Vienna, emphasised the 
force of individualism and the 
hopelessness of being average. 
‘We cannot afford to waste a single 
talent, so our education system 
should focus on the strengths 
of children rather than their weaknesses. Of course, every 
child has to have a certain amount of general education 
but an emphasis should be put on promoting talents rather 
than fi nding weaknesses, as is practiced in our educational 
system at the moment.’ With this example he demonstrates 
how important it is not to fall into the mediocrity trap and to 
focus on our weaknesses. We need to focus on our talents! 
This applies to all areas of industry: whether personnel 
management, product development, marketing or packaging 
– only maximum creative freedom and individuality will 
secure the answers we need for the future. 

‘The 7 Minute Headaches’
Next to all the inspiration provided 
by external speakers, ECMA also 
presented a number of updates 
on Regulatory Affairs - which can 
give you a serious headache if 
not managed properly - covering 
all kinds of relevant dossiers and topics such as Food Safety, 
the Review of the Waste and Packaging Waste and TPD2 in 
7-minute-pitches. Most of this information is also available 
online for members only at the Sales Toolkit section of the 
ECMA website. 

Digital Darwinism: Branding and 
Business Models in Jeopardy 
Karl-Heinz Land explained that 
the challenges that will confront 
us with increasing digitalization, 
social networks, increasing 
mobile access to the Internet 
and the emergence of big data in 
connection with powerful cloud 
technologies, are tremendous. 
Did you know before this session what risks and opportunities 
are associated with the increasing digitalization of products 
and services involved, what power is inherent in social 
media, and how this levers out existing business models and 
endangers brands; but which can also support and lead to 
global success? 

European Packaging Industry 
Business Outlook 
We already met Nicholas Mockett 
before, because he has focused 
on the packaging industry for 20 
years as a corporate fi nancier and 
is currently working for Moorgate 
Capital, but the presentation 
he gave about the European 
Packaging Industry was an eye-
opener for many. His audience was probably not yet aware of 
the fact that the valuations are high, lots of hungry buyers are 
eager to buy companies, but that there are simply not enough 
companies for sale.  

Embrace the Future and Multiple 
Realities 
Keynote speaker Magnus Lindkvist 
closed the congress with his 
speech on how we should look for 
vertical change and possibilities 
and embrace the future (and the 
multiple realities it has to offer). 
Companies and people choose 
to compete or create. You can’t 
do both. But according to Lindkvist the future depends on 
creating. ‘Creativity is hard. It takes courage.’ he said. The 
ECMA Congress participants worked very hard in Bucharest, 
and by doing so they embraced the future in Bucharest. 

Carton Awards 2015
Another highlight of the event was the celebration of winners 
in the Pro Carton ECMA Carton Award competition. During 
the Gala Dinner on Thursday 10 September the winners were 
presented in the Throne Room of the Royal Palace which 
provided a very elegant backdrop for the festivities. Full 
details of all the winners can be found elsewhere in this issue.
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In Memoriam Taco Zevenbergen

In great sadness we are left behind after the passing 
away of Taco Zevenbergen on 1 December 2015.

Taco was the driving force behind the ECMA Congresses 
for many years, organised at a wide range of locations 
throughout Europe. 

Taco possessed a wealth of knowledge and skills 
regarding the organisation of (large) events and made 
sure that everything, as planned, ran smoothly. 

His contribution, vision and creative ideas but certainly also 
his spot on remarks and observations, all accompanied 
by a large dose of humour and high sense of perspective, 
we will miss enormously, but will never forget.

ECMA Annual Congress 2016 

The ECMA Annual Congress will take place from 14 
until 17 September 2016 in Antibes/Juan-les-Pins in 
the South of France. The congress theme will be: 
‘Big Data – The New Folding Carton Industry’.
Big Data could become one of the most important 
drivers of change in our industry. Big data has the 
potential to fundamentally change the way businesses 
compete and operate and could provide a competitive 
edge to those companies that invest and successfully 
derive value from their data. The way we utilize all 
the available data will be important. With the rise of 
digital and the use of emerging technologies and digital 
channels, there is a huge potential. The important thing 
is to aggregate and analyse the vast amount of data 
which has been captured and stored. If used properly, 
big data could affect all elements of your business and 
supply chain. 

The whole European folding carton industry is invited 
to join ECMA for the networking event of the year! 
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PHOTO IMPRESSION ECMA CONGRESS 2015
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Regular data reports on the European carton market 
have been provided by ECMA for more than 20 years, via 
Packaging Focus, AWA and NOA-PRISM. The latest edition 
of the ‘ECMA European Carton Prospects’ was introduced at 
the end of 2014 and was available to obtain since 2015. Many 
positive reactions were received about the relevance and 
value of the prospects and data presented.

The report provides:
1. detailed statistics on the current and future pattern of 

demand for cartonboard. The scope covers the period 
2013 – 2018. It is substantiated with various tables and graphs 
and illustrated by texts. The report zooms in on different 
areas within the European continent and gives multiple 
breakdowns of demand and production. In this area an 
extension of the geographical scope to cover Central and 
Eastern European markets was made.

In addition to this
2. information the report examines the following key issues:
• The relationship between folding carton demand and 

selected economic indicators.
• An assessment of downstream issues and their impact on 

demand for folding cartons, the role of folding cartons and 
carton specifi cations. This includes the changing structure 
of retailing, including growth in Internet shopping and dark 
warehousing, convenience stores, and limited list discount 
retailers.

• The changing dynamics between various brand categories, 
including premium brands, generic/value brands and retail 
own-label brands.

• Changing consumer spending patterns on both 
consumables and durables.

•  The changing market share of cartons and competitive pack 
forms, notably fl exible packaging.

•  The European market in the context of the global market 
for cartons.

•  The key growth opportunities for carton makers, with 
an assessment of the regions, markets and carton 
constructions that will provide the best growth potential.

The estimates, forecasts and forecast assumptions contained 
in the Report are based on statistical data obtained from 
ECMA National Associations, the PRISM Database and other 
published data sources. The economic forecasts are prepared 
by the Economist Intelligence Unit/Alacra and Moody, 
supported by commentary from economywatch.com and the 
IMF (World Economic Outlook). 

Additional data was obtained by web research and trade 
interviews on downstream issues and their impact on 
demand for folding cartons, the role of folding cartons and 
implications on carton specifi cations. 

All information obtained is validated and cross referenced 
by 51 interviews, covering both qualitative and quantitative 
issues, with leading carton makers, mills, trade associations 
and other industry experts.

The contents of the report covers in total app. 150 pages. 
Conclusions from the people using the report is that that the 
money invested in the report is well spent. 

For information about how to get the ‘European Carton 
Prospects’ please go to www.ecma.org > Publications > 
Statistics & Benchmarking.

EUROPEAN CARTON PROSPECTS - 2014 EDITION; 
A VALUABLE INVESTMENT!
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(continued) ECMA EUROPEAN CARTON PROSPECTS 2.0; THE ENHANCED VERSION!
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PRO CARTON NEWS - 
WINNERS PRO CARTON/ ECMA CARTON AWARD 2015

More than one hundred entries, including many fantastic 
innovations, delighted the jury of the Pro Carton ECMA 
Award this year. The focus was on the unique sustainability 
of cartonboard: numerous innovative concepts were devoted 
to cartonboard as a replacement for other materials in 
order to fi nd more sustainable packaging solutions for the 
future.

The festive Award Gala on 10 September 2015 was one of 
the highlights of the ECMA Congress in Bucharest. The 
Coronation Hall of the former Royal Palace, today’s National 
Museum, provided an elegant backdrop. The evening was 
rounded off with Romanian folklore presentations.

The fi nalists were already announced in August. The Awards 
were presented in the seven categories together with the 
three main prizes: ‘Carton of the Year’, ‘Most Innovative’ and 
‘Sustainability’. The certifi cates and trophies were presented 
by Roland Rex, President Pro Carton, Dr. Andreas Blaschke, 
President ECMA, and Satkar Gidda, Chairman of the Jury.

‘Carton of the Year’ was awarded to the cosmetic packaging 
for ‘Ambuja’: few packaging solutions express the value 
of the contents so instantly – with exceptional elegance in 
terms of colour design as well as perfect choreography 
between opening and closing. An audible click when closing 
underlines the unique feeling of holding a valuable product in 
your hands.

The ‘Most Innovative’ Award went to a novel egg pack; 
‘García Puente free-range eggs‘. This demonstrated 
completely new thinking for a classical product. The carton 
is original and creative and yet combines all the advantages 

of classical packaging. Safety and simplicity dictated the 
design. For the client it was love at fi rst sight.

This time, maximum sustainability went to ‘Fazer Alku new 
mill products’, which won the ‘Sustainability Award’. This 
entirely new solution in this product segment demonstrates 
decisive progress: goodbye to the irritating plastic bag inside 
the pack, which had a negative impact both on convenience 
and the value perception of the product. The resealability of 
the pack is a further wonderful solution.

As always, the jury represented all areas of the Packaging 
Supply Chain: Satkar Gidda (Chairman of the Jury) was 
responsible for design and marketing – together with 
Susanne Lippitsch, Stan Akkermans (Mars) and Wilfried 
Duivenvoorden (Unilever) representing the brands, Lotte 
Krekels (Carrefour) added input from a retailer’s perspective 
and Peter Klein Sprokkelhorst served as technical consultant 
to the jury, focussing on the technical refi nements of the 
submitted packs.

Jury-Chairman Satkar Gidda: ‘Having two members 
representing the clients’ point of view proved a real bonus 
for the discussions, which were already quite intense owing 
to the quality of the entries. A frequent statement by the 
jury members was ‘never seen before’. Many of the packs 
provoked interaction. Some of the structural designs were 
really fantastic. What’s more, ‘Wow‘ design’ need not be 
complicated. If an excellent concept is in harmony with 
the requirements of production, distribution, retail and, in 
particular, the customer, then this leads to something truly 
powerful.’
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(continued) WINNERS PRO CARTON/ ECMA CARTON AWARD 2015

CARTON OF THE YEAR
Offi cial name of entry: Ambuja  Carton Producer: Offsetdruckerei Schwarzach  Cartonboard Manufacturer: Iggesund

SUSTAINABILITY
Offi cial name of entry: Fazer Alku new mill products 
Carton Producer: AR Carton Oy
Cartonboard Manufacturer: Metsä Board

MOST INNOVATIVE
Offi cial name of entry: Free-range eggs García Puente
Carton Producer: Alzamora Packaging
Cartonboard Manufacturer: Stora Enso

‘AND THE WINNERS ARE’: PRO CARTON / ECMA AWARD
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BEAUTY & COSMETICS

Official name of entry: Müller Soft Star Tissue
Carton Producer: Mayr-Melnhof Packaging, C.P. Schmidt

Cartonboard Manufacturer: Metsä Board

BEVERAGES 

Official name of entry: YO Syrup Carton Sleeve
Carton Producer: Mayr-Melnhof Packaging Austria
Cartonboard Manufacturer: Metsä Board

CONFECTIONERY  

Official name of entry: Kägi Classic Minis
Carton Producer: AR Carton
Cartonboard Manufacturer: Stora Enso

HEALTHCARE & PHARMACEUTICALS

Official name of entry: Multipack for Clinical Trials
Carton Producer: Rondo
Cartonboard Manufacturer: Metsä Board

FOOD 

Official name of entry: Boffard Intenso
Carton Producer: Alzamora Packaging
Cartonboard Manufacturer: Comart

NON-FOOD 

Official name of entry: Davidoff Black Glide Tec (for Armenia)
Carton Producer: A&R Carton Graz
Cartonboard Manufacturer: Iggesund

VOLUME MARKETS 

Official name of entry: Hybric Tray – Auchan Salads
Carton Producer: VG Meyzieu
Cartonboard Manufacturer: Caréo

CARTON AWARD 2016 
All partners in the Packaging Supply 
Chain – designers, brand owners, the 
retail trade as well as cartonboard and carton manufacturers 
– are invited to enter the Carton Award 2016.  
DEADLINE FOR ENTRIES HAS BEEN SET FOR 19 MAY 2016.
All rules and how to enter can be found on www.ecma.org 
and www.procarton.com.

We are looking forward to your entries. For further information 
please contact Barbara Ginter at bginter@ecma.org or 
Suzanne McEwen at mcewen@procarton.com.

(continued) PRO CARTON NEWS WINNERS PRO CARTON/ ECMA CARTON AWARD 2015
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PRO CARTON ANNUAL REPORT 2015

Marketing & Communications

Once more the Pro Carton ECMA Award proved to be the 
leading European award for cartonboard packaging. Excellent 
entries showcased the variety of tasks cartons deliver 
in marketing, branding, sustainability, design, logistics, 
and more. International interest in the cartons’ success 
stories reached highest visits on www.procarton.com, 
with numerous links as well as press coverage. The Award 
marketing package includes: press releases, e-news, photos, 
videos, brochure, website, presentations; all in 5 languages. 
The presentation of the Awards at the Award Gala at the 
ECMA Congress in Bucharest was a glamourous highlight.

The Pro Carton Roadshow, consisting of the presentation 
of all Pro Carton ECMA Award-winning cartons, various 
publications - and at selected venues presentations as 
well - has toured to: London, Birmingham, Vienna, Warsaw, 
Bucharest, Gothenburg, Brussels, Nurnberg and Frankfurt.

The highlight was the presentation of all winning and fi nalist 
cartons of the Award as the key element of the stand at 
the Fachpack fair in Nurnberg – a successful co-operation 
between Pro Carton and FFI, the German carton association.

The bi-annual Pro Carton Young Designers Award for 
students was launched early in 2015. The closing date will be 
in May 2016.

The Pro Carton database – the core tool for all 
communication activities – has over 12.000 personal contacts 
among European supply chain partners. Regular updates and 
a focus on CEE markets ensure further extension of contacts.

The Pro Carton E-News reaches all database contacts ten 
times per year, with news on cartons, trends, sustainability, 
brands, marketing, design, retailing and more. Each mailing 
triggers a peak of interest on the website.

An increase of more than 65% in sessions, users and page 
views is the result of a detailed analysis one year after the 
launch of the new Pro Carton Website. The new concept is 
being well accepted by our regular and many new visitors 
and enables faster and more user friendly access to the 
large variety of information. Further technical, strategic and 
communicational steps are being continuously developed.

Following the Pro Carton study on multichannel retailing 
and the effect on packaging the next study was published in 
late 2015/early 2016: Billions of touchpoints with packaging – 
most encouraging calculations researched by the Pointlogic 
Institute proving packaging as one of the most effective 
marketing tools possible.

Continuing and new co-operations with national 
associations: FFI, BPIF, Vouwkarton Platform Netherlands, 
Propak Austria, ECMABEL, Romanian Association. The 
international Pro Carton co-operation partners this year 
were: ECR (Effi cient Consumer Response), Print City, Viscom, 
Fachpack, easyfairs. A range of publications has been well 
distributed at all these and further occasions: Pro Carton 
Magazine, Award brochure; studies, Pro Carton Sustainability 
Poster bag.

Pro Carton Sustainability & Regulatory Affairs

Pro Carton’s new Environmental Database and Report 
was completed in October and shows improvements in the 
industry’s environmental performance. The Report enabled 
an update of the 

European cartonboard and carton industry’s Carbon Footprint 
fi gure. It is now 885 kg CO2 eq / tonne and replaces the last 
fi gure of 915 kg.

Throughout 2015, a series of six striking 
Sustainability Infographics to illustrate 
cartonboard packaging’s sustainability 
credentials were presented in Pro 
Carton’s e-news and were printed onto 
Poster Bags.

As a new value-added service to 
Members and Patrons, the Public Affairs 
section of the Pro Carton Members 
Only website was completely revised. It 
now includes three sections which are 
updated on a regular basis:
1. A chart giving the latest developments 

in key Regulatory Affairs topics.
2. A list of EU Commission offi cials and MEPs who are 

interested in packaging issues.
3. A chart explaining how the different European paper and 

board associations working on regulatory issues relate to 
each other.

A new PA Newsfl ash email service was introduced to alert 
members immediately to important news on regulatory topics 
that Pro Carton monitors.

The key Regulatory Activities continue to be focused on 
environmental policy and legislation affecting cartonboard 
packaging, including engaging with the development of the 
European Commission’s Circular Economy Package; following 
the development of Life Cycle and Carbon Footprint thinking 
and working with the European Commission’s Packaging 
Working Group. Developments with Food Contact policies and 
with relevant ISO and CEN standards will also continue to be 
monitored.

3. A chart explaining how the different European paper and 
board associations working on regulatory issues relate to 
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with relevant ISO and CEN standards will also continue to be 
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ECMA SALES 
TOOLKIT

The ECMA Sales 
Toolkit was designed 
to encourage healthy 
business conditions 
for the folding carton 
industry and provides 
the members of ECMA access to various Support Tools and 
regularly updated Fact Sheets and Headlines. When you log 
into the Member’s Only section of the ECMA website, you get 
access to:

ECMA Support Tools 
Here you can fi nd the ECMA Terms and Conditions of Sale, the 
2015 edition, which is available in 6 different languages plus a 
user’s guide. You can also download the ECMA Folding Carton 
Dictionary, which is available in 6 different languages and is a 
very useful tool when you speak to foreign customers.

ECMA Fact Sheets 
Fact Sheets should offer your sales staff in one or two A4 
sheets a better understanding of a certain topic or issue to be 

used in the communication with the customer. There are Fact 
Sheets available in 3 categories: food safety, sustainability 
and industry challenges. The Fact Sheets represent our 
industry’s position on specifi c topics and issues.

ECMA Headlines 
Headlines provide the members of ECMA updated information 
on legislation and public affairs.
The ECMA Sales Toolkit provides easy accessible and concise 
information for your sales staff on the latest trends and 
developments within the folding carton industry. In case 
of new or updated documents the members of ECMA will 
receive an alert.

Please note that the ECMA Sales Toolkit is available for Direct 
Members only. You don’t have your login details yet but your 
company is a Direct Member of ECMA (see member list on 
page 32)? Please contact the ECMA Secretariat to receive 
your personal login details.

27
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Swedish Carton Makers Association

In the beginning of December the Swedish Carton Makers 
Association invited members, for the 7th year, to the Nordic 
Carton Day. The meeting took place, as usual, at Häckeberga 
Castle in the southern part of Sweden.

The association, besides converters also has suppliers as 
members, gathered once a year at a conference, the entire 
industry discussed topics close to everyday life but also raises 
the eyes towards the future.

The aim of the conference is to inform the audience of current 
topics and to give them the opportunity to meet each other 
and discuss common issues. About 35 converters and suppliers 
from the Nordic countries met this year during an afternoon 
listening to and discussing with the lecturer. The moderator 
was ECMA’s former President, Per Lundeen.

The program began with Packbridges new Managing Director, 
Johan Mårtensson. Johan updated the participants with what 
happened during the year and what may happen in the future, 
trends he sees that can affect converters. The program then 
continued with ECMA’s Managing Director Hans van Schaik, 
he told the audience about the latest news from ECMA and 
projects driven by ECMA.

The ECMA GMP guide, now translated into Swedish, was 
presented by CG Wigstrand (formerly AR Carton). The interest 
in this was great and many will certainly learn more about the 
GMP and introduce it in their company. Two lecturers ended 
the day with presentations on environmental optimization of 
packaging and how retailers look at packaging and packaging 
materials.

ECMABEL

ECMABEL, acts as a separate Association for the Belgian 
Carton Makers and as a subsector of FETRA the national 
umbrella federation for the paper and board converting 
industry.

While the members obtain the support of FETRA in the areas 
of labour negotiations and general environmental advice, 
the 3 separate ECMABEL meetings a year are the core 
moments for discussing the specifi c developments in carton 
manufacturing.

Chaired by John de Somer (Van Genechten Packaging) the 
association continues to be successful with well attended 
meetings. In 2015 ECMABEL visited in its March meeting the 
IMEC research centre on microelectronics close to Leuven 
and went for the annual supply chain meeting to the XEIKON 
plant in Lier (B) on 20 October.

With presentations by Jan De Roeck (Chairman ECMA 
Suppliers Forum / ESKO) on the different technologies for 
digital print and by Jos Liekens (General Manager XEIKON 
Benelux and France) and Jeroen van Bauwel (Director 
Product Management) on the existing and soon coming new 
XEIKON presses, the ECMABEL members obtained a clear 
overview of the possibilities with digital.

NEWS FROM THE INDUSTRY
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(continued) NEWS FROM THE INDUSTRY

All ECMABEL meetings do cover, aside from the national 
specifi c developments and the available economic 
information, the major topics covered at a European ECMA 
level. In 2015 for example the new sales conditions, a report 
on the congress in Bucharest, the new possibilities in board 
ordering and of course the food safety developments.

ECMABEL members: 
Antilope Printing, Lier (www.kartonnage-antilope.be), 
Autajon Packaging Belgium, Brussels (www.autajon.com), 
Bruggeman & Desouter, Meulebeke (www.bdmo.com), Multi 
Packaging Solutions, Gent/Mariakerke (www.multipkg.com), 
Du Caju Printing, Erpe Mere (www.ducaju.be), Goldprint, 
Brussels /Huizingen (www.lgr-emballages.com), Imprepack/
Kart.& Impr. Winderickx, Brussels (www.imprepack.be), 
Impritex, Wavre (www.impritex.be) LGR Packaging VTK, 
Deurne (www.lgr-emballages.com), Rembrandt Verpakking, 
Aarschot (www.rembrandt.be), Smurfi t Kappa Van Mierlo, 
Turnhout (www.smurfi tkappa-vanmierlo.com), Soenen 
Cartonnage, Lichtervelde (www.cartonnage-soenen.be), 
St. Luc, Nazareth (www.stluc.be), P. van de Velde, Wetteren 
(www.cartonpvandevelde.be), Van Genechten Biermans, 
Turnhout (www.vangenechten.com), Van Grasdorff, St. 
Amands (www.grasdorff.be).

BPIF

In September 2015 at Packaging Innovations in London, BPIF 
launched ‘The Carton Way’ – a folder and factsheet, produced 
every 4 months, covering a range of topics. This was mailed to 
700 packaging specifi ers – either brand owners or retailers. 
The fi rst three subjects – now available to download from 
www.bpifcartons.org.uk/thecartonway - dealt with the 
Circular Economy, Tea Cartons and Performance Boards. 
Printed copies can be order from the website.

Vouwkarton Platform Nederland

The Dutch folding carton platform kicked-off its social media 
project in July 2015. With daily posts on Twitter and Facebook, 
and a proactive engagement on LinkedIn the platform has 
rapidly established itself online. 

The creation of a database with key contacts such as product 
category and marketing managers working for brand owners 
is one of the main objectives of this project. The next step will 
be to engage on- and offl ine with our target groups to raise 
awareness and promote the use of folding cartons.

Also the Dutch version of Cartonville, the BPIF Cartons online 
educational tool, was released. This online tool will help to 
educate youngsters about the widespread use of folding cartons 
and cartonboard and also shows them ‘How It’s Made’.
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(continued) NEWS FROM THE INDUSTRY

PPC Marks 86th Year as Convener, 
Educator, and Voice of the North American 
Folding Carton Industry

During the past 12 months, the 86-year-old Paperboard 
Packaging Council (PPC) has made signifi cant contributions 
to the North American folding carton industry, expanding 
educational programming, hosting highly attended meetings 
that brought the industry together under one roof, as well 
as providing robust industry promotion and representation.

A hub of folding carton knowledge, PPC offered a variety of 
educational resources throughout 2015. In addition to the 
association’s substantial portfolio of data benchmarking 
reports, participating members also received three new 
reports in 2015: the Machine Hour Ratio Report, Industry 
Employee Demographics, and a Waste Survey Report. The 
association produced webinars on Extended Producer 
Responsibility as well as generating business leads, and also 
released a white paper that describes how mixed-waste and 
single-stream recycling programs could degrade the supply 
of recycled fi bres.

PPC also offered deep-dive technical seminars on paperboard 
waste, automation, and visual factory technologies; Folding 
Carton Boot Camps which educated more than 50 recruits 
on the basics of carton converting; member tours of 
International PaperBox and Northstar Pulp and Paper; and 
new special interest programming such as the Women’s 
Leadership Conference and the Canadian Converter 
Committee.

PPC’s largest events in 2015—its annual Spring and 
Fall Meetings—also saw great success in bringing the 
industry together to network, build relationships, and 
explore challenges and opportunities. Converter member 
participation increased by 23% over the past year, and the 
Fall conference enjoyed record attendance. PPC’s meetings 
featured keynotes from industry leaders such as Steve 
Voorhees, CEO of WestRock, and Benny Landa, CEO of Landa 
Corp., as well as inspiring motivational speakers such as 
former professional poker player Caspar Berry and acclaimed 
sports writer Don Yaeger.

Yet PPC’s initiatives extend beyond conference halls and 
into the greater packaging and consumer worlds. Through 
its annual TICCIT program, PPC helped over 20 member 
companies across the country plant thousands of saplings 
and educate children about the sustainability of paper. The 
association also provided industry representation at last 
year’s ECMA Congress, Paper 2015, and the Paperboard 
Packaging Alliance’s Student Design Challenge judging week.

‘I am pleased with the work PPC has accomplished during 
our 86th year, both in delivering value to our members as 
well as promoting paperboard to markets and consumers 
far and wide,’ said Ben Markens, PPC President. ‘And that 
work is paying off. With the 24 new members who joined the 
association in 2015, PPC now represents approximately 85% 
of the North American industry by volume.’

For more information about PPC’s mission and offerings, visit 
www.paperbox.org.

Reception at Lucas Oil Stadium—home of the Indianapolis Colts—

during PPC’s 2015 Fall Meeting in Indianapolis, IN.

School children learning about sustainability and recyclability during 

PPC’s 2015 TICCIT program.
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Country Company Website Type 

Argentina Interpack S.A. www.hzgroup.com.ar Overseas Member 

Austria Eberle Druck GmbH www.rattpack.eu Converter Member 

Austria Fachverband PROPAK www.propak.at National Association 

Austria Mayr-Melnhof Karton Gesellschaft m.b.H. www.mm-karton.com Supplier Member 

Austria Mayr-Melnhof Packaging International GmbH www.mm-packaging.com Converter Member 

Belgium ECMABEL  National Association 

Belgium Esko www.esko.com Supplier Member 

Belgium Impritex SA www.impritex.eu Converter Member 

Belgium Van Genechten Packaging N.V. www.vangenechten.com Converter Member 

Belgium Xeikon www.xeikon.com Supplier Member 

Brasil Klabin (Cellpack) www.klabin.com.br Supplier Member 

Bulgary Yuri Gagarin Plc www.gagarin.eu Converter Member 

Croatia Istragrafi ka d.d. www.istragrafi ka.hr Converter Member 

Denmark Schur International A/S www.schur.com Converter Member 

Finland Metsä Board Corporation www.metsaboard.com Supplier Member 

Finland Pankaboard Oy www.pankaboard.com Supplier Member 

France CAREO www.careo.biz Supplier Member 

France FFC - Fédération Française du Cartonnage www.federation-cartonnage.org National Association 

France LGR Packaging www.lgr-packaging.com Converter Member 

France Xerox Europe www.xerox.com Supplier Member 

Germany August Faller KG | Waldkirch www.august-faller.de Converter Member 

Germany Baumer hhs GmbH www.baumerhhs.com Supplier Member 

Germany Carl Edelmann GmbH www.edelmann.de Converter Member 

Germany FFI - Fachverband Faltschachtel-Industrie e.V. www.ffi .de National Association 

Germany Gundlach Verpackung GmbH www.gundlach.de Converter Member 

Germany Heidelberger Druckmaschinen AG www.heidelberg.com Supplier Member 

Germany IE Graphic Engineering Frankfurt www.ie-group.com Supplier Member 

Germany KAMA GmbH www.kama.info Supplier Member 

Germany Karl Marbach GmbH & Co. KG www.marbach.com Supplier Member 

Germany Koenig & Bauer AG www.kba.com Supplier Member 

Germany Kroha GmbH www.kroha.de Converter Member 

Germany Leonhard Kurz Stiftung & Co. KG www.kurz.de Supplier Member 

Germany Moritz J. Weig GmbH & Co. KG www.weig-karton.de Supplier Member 

India Parksons Packaging Ltd. www.parksonspackaging.com Overseas Member 

India TCPL Packaging Limited www.tcpl.in Overseas Member 

Ireland Americk Marchmont www.americkpackaging.com Converter Member 

Ireland Delta Print & Packaging Ltd. www.deltapack.com Converter Member 
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Country Company Website Type 

Israel Frenkel C.D. www.frenkel-cd.co.il Overseas Member 

Israel Landa Digital Printing www.landanano.com Supplier Member 

Israel Scodix Ltd. www.scodix.com Supplier Member 

Italy Arti Grafi che Antonelli S.r.l.  Converter Member 

Italy Diversifi ed Graphic Machinery www.dgmna.com Supplier Member 

Italy GIFASP www.gifasp.com National Association 

Italy Palladio Group S.p.a. www.palladiogroup.com Converter Member 

Italy Pringraf S.r.l. www.pringraf.com Converter Member 

Italy Seda International Packaging Group S.P.A. www.sedagroup.org Converter Member 

Japan Furubayashi Shiko Co. Ltd. www.furubayashi-shiko.co.jp Overseas Member 

Poland RR Donnelley Europe Sp. z.o.o. www.rrdonnelley.eu.com Converter Member 

Portugal Sistrade Software Consulting S.A. www.sistrade.com Supplier Member 

Romania Romanian Packaging Association www.apra.ro National Association

Slovenia EGP Embalazno Grafi cno Podjetje d.d. www.egp.si Converter Member 

Spain Aspack www.aspack.es National Association 

Spain Hewlett Packard www.hp.com/go/indigo Supplier Member 

Sweden A&R Carton Lund AB www.ar-carton.com Converter Member 

Sweden BillerudKorsnäs Gävle www.korsnas.com Supplier Member 

Sweden Eson Pac AB www.esonpac.se Converter Member 

Sweden Fiskeby Board AB www.fi skeby.com Supplier Member 

Sweden Stora Enso AB www.storaenso.com Supplier Member 

Sweden Svenska Kartongförpackningsföreningen www.grafi ska.se National Association 

Switzerland Amcor Group GmbH www.amcor.com Converter Member 

Switzerland Bobst Mex SA www.bobstgroup.com Supplier Member 

Switzerland Gietz AG www.gietz.com Supplier Member 

Switzerland K+D AG www.kud.ch Converter Member 

Switzerland Swisscarton www.swisscarton.ch National Association 

Switzerland Vereinigung Kartonverpackung Schweiz www.druckindustrie.ch National Association 

The Netherlands Acket drukkerij kartonnage bv www.acket.nl Converter Member 

The Netherlands Amsterdam Metallized Products www.metallized.nl Supplier Member 

The Netherlands Brausse Europe www.brausse-europe.com Supplier Member 

The Netherlands Graphic Packaging International Europe Cartons B.V. www.graphicpkg.com Converter Member 

The Netherlands Iggesund Paperboard AB www.iggesund.com Supplier Member 

The Netherlands Intergrafi pak B.V. www.intergrafi pak.nl Converter Member 

The Netherlands Schut Packaging bv www.schut.nl Converter Member 

The Netherlands Smurfi t Kappa Zedek www.smurfi tkappa-zedek.com Converter Member 

The Netherlands Van Eerd bv www.vaneerd.nl Converter Member 

The Netherlands Vouwkarton Platform Nederland www.vouwkartonplatform.nl National Association 
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Country Company Website Type 

Turkey Cömertler Matbaacilik San.ve TIC. A.S. www.comertler.com.tr Converter Member 

Turkey Duran Dogan Printing and Packaging Inc. www.ddpack.com.tr Converter Member 

Turkey Duran Makina Sanayi ve Ticaret A.S. www.duranmakina.com Supplier Member 

Turkey Kartonsan A .S. www.kartonsan.com.tr Supplier Member 

Turkey KASAD - Karton Ambalaj Sanayicileri Dernegi www.kasad.org.tr National Association 

United Kingdom Alexir Packaging Ltd. www.alexir.co.uk Converter Member 

United Kingdom ASG-Worldwide www.asg-worldwide.com Converter Member 

United Kingdom BPIF Cartons www.bpifcartons.org.uk National Association 

United Kingdom EFI Radius www.efi .com/radius Supplier Member 

United Kingdom Firstan Ltd www.fi rstan.co.uk Converter Member 

United Kingdom Moorgate Capital www.moorgate-capital.com Supplier Member 

United Kingdom Multi Packaging Solutions - Bradford www.multipkg.com Converter Member 

United Kingdom W.H. Leary Ltd www.whleary.co.uk Supplier Member 

USA Color-Box (Georgia-Pacifi c) www.gppacking.com/color-box Overseas Member 

(continued) ECMA DIRECT MEMBERS - PER 1 JANUARY 2016
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